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Introduction

As 9Health enters it’s 40th year as a non-profi t, dedicated to advancing 
health awareness and providing Coloradans with the tools they need to take 
responsibility for their own health, the organization continues to expand 
beyond it’s origins as a health fair and into the digital arena. 

9Health approached us to address a few problems they had regarding their 
current website; streamlining the pathway to make a donation, redesigning 
the Find a Fair search page, and revising the 9Health homepage.
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Approach

We decided to address the problems of 9 Health by focusing on three 
components of their current website; streamlining the Make a Donation 
pathway, redesigning the Find A Fair search page, and redesigning the 
homepage (including the information architecture).

Our approach was to evaluate the current website by conducting heuristic 
analysis and administer usability tests. We also collected ethnographic 
research on users and developed user personas in order to better empathize 
with 9Health Fair participants. Next, we visited a few 9Health Fairs to better 
understand how the fair and website fit together in the larger system. 

After concluding our initial research stage, we began to sketch and propose 
solutions. Once we landed on some solutions we liked and were confident 
that they sufficiently addressed the issues with the current website, we 
tested them. We compared the amount of time it took for users to complete 
certain tasks on the current website with the times it took users to complete 
those same tasks on our working prototypes.
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Make A Donation Pathway: The Problem

One of the biggest issues we saw with the Make a Donation pathway was 
diffi  cult to fi nd. According to Google Analytics Donation was the least visited 
page on the site with only 941 page views of over two years.

To best resolve this issue, we looked at a handful of other non-profi ts and 
examined how they incorporated Donations into their websites. A couple 
of UX articles were helpful in determining the criteria that used to compare 
our selected non-profi ts from. On the next page is a competitive analysis 
matrix, comparing the donation functions of several diff erent non-profi ts 
with 9Health.

Make a Donation 
widget is 

about 5,300 pixels
below the top 

of the page
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9 Health Direct Relief SOS Outreach Red Cross
Colorado Coalition for

 the Homeless

Other Payment Options NO YES NO YES YES
Recurring Donations NO YES YES YES YES

Hide Nav on Donation Page NO YES NO YES NO
Easy to fi nd Donation Button NO YES YES YES YES

Clear Calls to Action NO YES NO YES YES
Link Directly to Donation Process NO YES NO YES YES

Mobile Friendly YES YES YES YES YES
Brief Why YES YES YES YES YES

One or None Pics YES YES YES YES YES
Suggested Donations YES NO YES YES YES
Long or Mult. Short LONG LONG SHORT SHORT LONG

Amount of Fields (8 required) 8 9 8 8 7
Default to CC YES YES YES NO YES

We created this rubric with the information provided by the article: 
“12 Donation Page Best Practices From Study of Top Orgs (With Examples)”

https://topnonprofi ts.com/examples/donation-page-examples-best-practices/
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Generally, if users didn’t scroll 
to the bottom of the home 
page to Make a Donation, 
they went through the site’s 
Navigation, oft en going through 
a unnecessarily convoluted 
route.  This required the user 
to click 2-3 extra times to 
arrive at the Donation form. 

From the Site’s navigation, it 
was not very obvious which 
menu items would bring users 
directly to the Donation form. 
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1

Make A Donation 
Pathway: The Solution

Our proposal to resolve the Make 
a Donation fl ow is to provide 
several opportunities for users 
to make donations in a couple 
strategic spots: 1) Always have 
the option to donate in the 
site’s header. 2) Make donating 
priority in the navigation. 3) And 
include the opportunity to donate 
at the bottom of the page.  

3
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Using some of the best practices and other UI patters that we have looked 
at, we also redesigned the Donation page to make a more streamlined 
experience. We really wanted to make it as painless as possible for donations 
to made to 9Health. We also  added a confi rmation of the donated amount 
at the end of bottom of the Donation page. And we included information 
regarding how donation money could be spent so as to make the donation 
appear more tangible.  

The Results:

In order to test our designs, we measured how long it took users to locate 
and make a donation on the current website and compared that to the 
amount of time it took users to complete the same task with our prototype.

When we had users complete the task of making a donation on the current 
site, it took them an average of 11.8 seconds. We were able to reduce that 
time to 2.8 seconds with our design. 



GENERAL ASSEMBLY: UXDI 12 Capstone Project — 9Health 

FIND A
FAIR
SEARCH 
PAGE



GENERAL ASSEMBLY: UXDI 12 Capstone Project — 9Health 

11

Find a Fair: The Problem

In regards to the Find a Fair search function, our research indicated that 
users were having trouble eff ectively fi nding a fair to sign up for. One user 
described the process as “not intuitive.” We hypothesized that this might be 
because the page didn’t immediately  populate with a list of the upcoming 
fairs, and also that when a users made a search, the search results appeared 
below the fold, making the task of fi nd a fair even more diffi  cult. 

The Find a Fair Fold

Feria de Salud at St. Pius X Catholic Parish

Distance from the top of the 
page to the search result 

is about 2700 pixels.
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When we examined the path 
that users were taking to fi nd a 
fair, we notice that some of the 
navigation didn’t make sense. 
We thought it was strange that 
the fi rst item in the 9Health Fair 
navigation, “Attend A Fair,” didn’t 
immediately take you to fi nd a fair.  

According to Google Analytics, 
the bounce rate for the “Find 
a Fair” page is ~73%. We 
were unable to determine the 
reason for that; whether it was 
because users found a fair and 
left  or were unengaged.Primary header doesn’t 

refl ect navigation

Users were not likely 
to watch video 

Users have to click 
“See Fairs” to see 

fairs, adding an 
unnecessary click
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When users searched by 
Screenings, they had to sift  thru 
51 diff erent types of screenings 

off ered by 9Health Fair.

Results were generated at 
the bottom of the page and 
sometimes below the fold.

5 Mile Radius preset was not wide 
enough to always fi nd fairs.
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Find A Fair: The Solution

In an eff ort to make a better experience with fi nding a 9Health Fair to attend, 
we redesigned the Find A Fair search page. 1) We eliminated the “See Fairs” 
button and prepopulated the page with a list of upcoming fairs. 2) Next, 
we anchored the “Search for a Fair” search fi lter and the “Search for a Fair” 
results/”Up Coming Fairs” to the top of the page. 3) We redesigned the 
search result cards to better prioritize information that we thought would 
aff ect the users decisions such as the Date, followed by the City, and fair 
type (Health Fair vs. Research Fair). 4) We proposed a wider range for the 
zip code radius. 5) and lastly, we categorized the screenings to make them 
more digestible and replaced the dropdown with a series of check boxes. 

The Results:

When we compared the amount of time it took users to complete the 
task of fi nding a fair on the current 9 health website, it took an average 
of 4 minutes and 21 seconds. Users completing the same task with our 
proposed solution, reduced the amount 45.7 seconds!

12
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current website
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9Health Website

While the 9Health homepage was not necessarily one of our primary 
concerns, it became increasingly clear that many of the issues surrounding 
our initial problems could be traced back to the navigation and architecture 
of the site. We deemed it an important component of our project because it 
was going to be jumping off  point from which our users would accomplish 
their goals; fi nd a fair and make a donation. 

One thing that we found from user testing and heuristic analysis was that the 
homepage was overwhelming and that people really struggled to navigate 
their way through the site. Users would get caught up in convoluted loops 
or accidentally visit the wrong page because of a labeling error. And oft en 
it seemed like when we prompted users to complete a specifi c task, they 
were never quit sure where to start. 

To remedy this problem we decided to tackle the layout of the page as well 
as the site’s information architecture. One of the biggest changes we want 
to propose is these four large shortcuts that would allow users to accomplish 
their tasks immediately; whether they want to make donation, fi nd a health 
fair to attend, sign up to volunteer, or review their health screenings. 

We also went through every page and to see what we could condense and 
consolidate and what seemed to be superfl uous.
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9Health Website Typography

Another issue we want to bring to your attention concerns the site’s 
accessibility. We do not think that the current font, SS Story, is very legible. 
Our recommendations are below but I discourage the continued use of a 
script typeface.

One of the main problems with this typeface is its legibility.While the script font 
overlaying the images may be aesthetically pleasing, it can be hard to read at times. 
Especially since the letters, “U”, “N”, and “M”, are basically indistinguishable. Finding 
another script font that is more legible will help readability. This will be beneficial to older 
users and users with dsylexica. 

As shown, the u, m, and n are very similar, which makes the letters hard to distinguish 
from each other. This poses a problem when these letters are put together in words 
such as “volunteer”.

Suggested typefaces

These typefaces still keep the script look, but are 
breathable enough to allow for better legibility.  

One of the main problems with this typeface is its legibility.While the script font 
overlaying the images may be aesthetically pleasing, it can be hard to read at times. 
Especially since the letters, “U”, “N”, and “M”, are basically indistinguishable. Finding 
another script font that is more legible will help readability. This will be beneficial to older 
users and users with dsylexica. 

As shown, the u, m, and n are very similar, which makes the letters hard to distinguish 
from each other. This poses a problem when these letters are put together in words 
such as “volunteer”.

Suggested typefaces

These typefaces still keep the script look, but are 
breathable enough to allow for better legibility.  

This is a Headline
Se la sitatemquis ad ut doluptas niscipsunt verat qua-
turem reritatio quo te ped unt eostibusa dolor rerit et 
voleniam errovidit, tem unt id unt es volore et aut omni-
mus mi, ut lam este nes am ut ma velit porepedit inusaes 
tinctur rest hilis et qui omnias molesed quia sequam aut 
rest eos nienis et labo. 

Alegreya Sans Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
a b c d e f g h i j k l m n o p q r s t u v w x y z

https://fonts.google.com 
specimen/Alegreya+Sans

Nunito Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
a b c d e f g h i j k l m n o p q r s t u v w x y z

https://fonts.google.com/specimen/
Nunito?selection.family=Nunito

This is a Headline
Se la sitatemquis ad ut doluptas niscipsunt verat qua-
turem reritatio quo te ped unt eostibusa dolor rerit et 
voleniam errovidit, tem unt id unt es volore et aut omni-
mus mi, ut lam este nes am ut ma velit porepedit inusaes 
tinctur rest hilis et qui omnias molesed quia sequam aut 
rest eos nienis et labo. 

This is a Headline
Se la sitatemquis ad ut doluptas niscipsunt verat qua-
turem reritatio quo te ped unt eostibusa dolor rerit et 
voleniam errovidit, tem unt id unt es volore et aut omni-
mus mi, ut lam este nes am ut ma velit porepedit inusaes 
tinctur rest hilis et qui omnias molesed quia sequam aut 
rest eos nienis et labo. 

Lemongrass Caps
ABCDEFGHIJKLMNOPQRSTUVWXYZ

https://fonts.adobe.com/fonts/lemongrass
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